
NEWS RELEASE 
 
FOR IMMEDIATE RELEASE 
 
 
 

Guernica Announces Content Partnership Ahead of 15th Anniversary Celebration 
 

  
New York, New York (November 20, 2018)—Leading up to the kickoff of its 15th 
anniversary in January 2019, Guernica, a non-profit home for writing on global politics 
and art, is expanding its narrative capability through a partnership with SIMA Studios, a 
non-profit media agency celebrating social impact cinema. By providing its documentary 
content, SIMA Studios will allow Guernica to deliver great storytelling in visual form. 
The collaboration is the first of many exciting announcements leading up to Guernica’s 
15th birthday. 
 
The partnership arrives on the heels of Guernica’s new multimedia interview series 
“Miscellaneous Files,” which offers screenshots from writers’ digital devices and reveals 
new insights into their practices.  
 
Guernica will team with SIMA, and its extensive collection of award-winning films, to 
curate and present work that speaks to the shared mission of amplifying ideas that foster 
justice, equality, and civic action. 
 
“Approaching the wonderful milestone of our 15th anniversary, we are looking at ways to 
innovate, considering new opportunities for telling Guernica stories,” said Phineas 
Lambert, Publisher and Director at Guernica. “To be able to partner with SIMA and 
bring amazing, global documentaries to our audience is incredibly exciting.” 
 
Please contact Phineas Lambert at phineas@guernicamag.com for additional comment 
about Guernica’s partnership with SIMA Studios and upcoming events planned for the 
15th anniversary. 
 
Phineas Lambert  
Publisher and Director  
Guernica Magazine 
phineas@guernicamag.com 
 
Guernica is a 501(c)3 non-profit magazine dedicated to global art and politics, published 
online since 2004. With contributors from every continent and at every stage of their 
careers, Guernica is a home for singular voices, incisive ideas, and critical questions. 
	


